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TARGET PRICE
EUR 1,800,000

GROSS REVENUE
EUR 500,000

EBITDA
EUR 0

BUSINESS TYPE
Fashion Retailer

SUPPORT & TRAINING
12 Months

REASON FOR SELLING
Retirement

COUNTRY
Monaco

BUSINESS ID
L#20230583

Monaco Monte-Carlo Fashion Brand

The Monaco Monte-Carlo Fashion Brand is a luxurious and prestigious fashion brand
located in the heart of the Principality of Monaco. With its iconic designs, superior
craftsmanship, and attention to detail, this brand has established itself as a symbol of
elegance and sophistication.

Founded in 2011 and nestled in the luxurious enclave of Monaco, the brand has
reached a remarkable stage, boasting €500,000K in trailing twelve-month revenue. In
the ever-evolving landscape of the fashion industry, they continue to thrive as a beacon
of sophistication and timeless allure.

The brand’s exquisite taste is reflected in its choice of luxurious fabrics, intricate
embroidery, and impeccable tailoring. Each garment is created with utmost care and
precision, ensuring a flawless fit and unmatched comfort. From chic evening gowns to
tailored suits, every piece is a work of art, meticulously crafted to enhance the wearer’s
confidence and allure.

The Monaco Monte-Carlo Fashion Brand has established a loyal following among the
global elite, including celebrities, socialites, and affluent individuals who seek refined
fashion choices. Its exquisite designs have graced red carpets, fashion runways, and
exclusive events worldwide, cementing its position as a sought-after brand in the luxury
fashion industry.

Catering to the cosmopolitan woman, aged 20 to 50, the target audience epitomizes
urban sophistication, exuding a glamorous, feminine, and romantic aura. They embody
a precious elegance that seamlessly navigates life with a positive outlook. What sets us
apart in the oversaturated online women’s fashion and luxury gift market is our
unwavering commitment to an impeccable reputation. While others may succumb to
fleeting trends and compromise on quality with cheap, short-lived products, they stand
firm as purveyors of enduring style.

Keypoints

100+ stores in Europe, extending the range of products into cosmetics, shoes
and eyewear.
Key source of traffic is social media.
300K+, net revenue, 5360+ items sold
3,000+ clients from 35 different countries
>17,000 social media followers
20% recurring transactions
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© 2026 MergersCorp M&A International. MergersCorp™ M&A International is the collective brand name of independent affiliates of MergersCorp M&A International. For 
more details on the nature of our affiliation, please visit us on our website https://www.mergerscorp.com/disclaimer. MergersCorp M&A International is not a registered broker-
dealer under the U.S. securities laws. MergersCorp M&A International does not offer or sell securities or provide investment advice or underwriting services. The articles or 
publications contained in this presentation are not intended to provide specific business or investment advice. The author or MergersCorp M&A International shall not be liable 
for any errors or omissions, or for any loss suffered by any person or organization acting or refraining from acting as a result of the content of this website. It is 
recommended that specific independent advice be sought before making any business or investment decision.

The information contained herein does not constitute an offer to sell or a solicitation of an offer or a recommendation to purchase securities under the securities laws of 
any jurisdiction, including the United States Securities Act of 1933, as amended, or any US state securities laws, or a solicitation to enter into any other transaction

The  projected  financial  information  contained  in  the  Memorandum  is  based  on judgmental estimates and assumptions made by the management of the target 
Company, about circumstances and events that have not yet taken place.  Accordingly, there can be no assurance that the projected results will be attained. In 
particular, but without prejudice to the generality of the foregoing, no representation or warranty whatsoever  is  given  in  relation  to  the  reasonableness  or  achievability  of  
the projections  contained  in  the  Memorandum  or  in  relation  to  the  bases  and assumptions underlying such projections and you must satisfy yourself in relation to the 
reasonableness, achievability and accuracy thereof.

By  delivering  this  Memorandum,  neither  MergersUS Inc.,  nor  its authorized agents are making any recommendations regarding the acquisition or strategies outlined 
herein. Interested parties shall exercise independent judgment in, and have sole responsibility for, determining whether an acquisition of the Company is suitable for them, 
and neither MergersUS Inc, nor its authorized agents have responsibility to, and will not, monitor the condition of interested parties to determine that an acquisition is or 
remains suitable for them. Among other things, suitability of an acquisition will depend upon an interested party’s investment and business plans and financial situation.

This document is prepared for information purposes only. It is made available on the express understanding that it will be used for the sole purpose of assisting the recipients 
to decide whether they wish to proceed with a further investigation of the Proposed Transaction.

The recipients realize and agree that this document is not intended to form the basis of any investment decision or any other appraisal or decision regarding the 
Proposed Transaction, and does not constitute the basis for the contract which may be concluded in relation to the Proposed Transaction.

All information contained in this document may subsequently be updated and adjusted. MergersUS Inc. has not independently verified any of the information contained 
herein or on which this document is based. Neither the Company, nor its management or shareholders, nor MergersUS Inc. , nor any of their respective directors, 
partners, officers, employees or affiliates make any representation or warranty (express or implied) or accept or will accept any responsibility or liability regarding or in relation 
to the accuracy or completeness of the information contained in this document or any other written or oral information made available to any interested party or its advisers. 
Any liability in respect of any such information or any inaccuracy in or omission from the document is expressly disclaimed.
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